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FCC Order Heralds Hope for Reform of Prison Phone Industry

by John E. Dannenberg and Alex Friedmann

“After a long time – too long – the Commis-

sion takes action to finally address the high

cost that prison inmates and their families

must pay for phone service. �is is not just an 

issue of markets and rates; it is a
 broader issue 

of social justice.” – FCC Commissioner Jessica 

Rosenworcel

O A , ,  F 

Communications Commission (FCC), 

in a landmark decision, voted to cap the cost 

of long distance rates for phone calls made 

by prisoners and enact other reforms related 

to the prison phone industry. [See: PLN, 

Sept. 2013, p.42].

�e FCC’s 131-page final order was

released in September and published in the 

Federal Register on November 13, 2013. It 

has not yet gone into effect due to a 90-day 

waiting period following publication in the 

Register, plus legal challenges have since 

been filed by the nation’s two largest prison 

phone companies.

�e order, entered in response to a

petition for rulemaking submitted to the

FCC, is the result of a decade-long effort 

to lower prison phone rates and implement 

much-needed changes in the prison phone 

industry.

Prison Phone Services: A Primer

T -   

industry is comprised of companies that

provide phone services for prisoners and 

detainees held in state, federal and private-

ly-operated prisons, county and municipal 

jails, juvenile facilities, immigration deten-

tion centers and other correctional facilities. 

Such services are commonly referred to as 

Inmate Calling Services (ICS).

Five companies, known as ICS pro-

viders, dominate the prison phone market; 

Global Tel*Link (GTL), Securus Tech-

nologies, CenturyLink, Telmate and

ICSolutions provide phone services for 49 

of the 50 state Departments of Corrections. 

A number of other companies, such as Pay-

Tel, NCIC, Legacy and EagleTel, provide 

ICS services primarily to jails.

When prisoners make phone calls they 

typically have three payment options – col-

lect, prepaid or debit. Collect calls are paid 

by the call recipient, prepaid calls are paid 

from a pre-funded account established by 

the call recipient and debit calls are funded 

from a prisoner’s institutional debit ac-

count. Prisoners can usually call only a

small number of people on a specified list, 

and calls are frequently limited to 15 or 20 

minutes per call.

�ere are three types of phone calls 

within the telecommunications industry 

– local, intrastate and interstate. Local 

calls are made to numbers within a lo-

cal calling area, such as the same city or

county. Intrastate calls are made within the 

boundaries of a state, either within a local 

access and transport area (LATA), called an 

intraLATA call, or across LATAs, known 

as an interLATA call. Interstate (long dis-

tance) calls are made across state lines and 

are generally the most expensive.

Prisoners’ family members and friends 

pay for the vast majority of ICS calls, ei-

ther by accepting collect calls, establishing 

prepaid accounts or sending money to their 

incarcerated loved ones to place on their

debit phone accounts.

ICS rates are much higher than

non-prison rates, in large part because 

prison phone companies pay “commission” 

kickbacks to the corrections agencies with 

which they contract. Such commissions 

are usually based on a percentage of the

revenue generated from prisoners’ calls and 

have nothing to do with the actual cost of 

providing the phone service. Because ICS 

providers factor commission payments –

which currently average 47.79% for state

Departments of Corrections (DOCs) – into 

the phone rates they charge, the rates are 

artificially inflated. Absent commission 

kickbacks, which are received by 42 state

DOCs, the rates could be considerably 

lower. ICS providers paid at least $123.3 

million to state prison systems in 2012.

Phone calls are the primary form of

communication for prisoners who are 

housed at facilities located far from their

families and thus do not receive in-person 

visits. Research has shown that prisoners 

who maintain close connections with their 

families while incarcerated are less likely to 

commit crimes and return to prison follow-

ing their release.
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Prisons are a vast, undercovered but important beat. 

Why we need more criminal justice coverage
by Dan Froomkin

T ’     
that, as Attorney General Eric Holder 

stated in August, “too many Americans go 

to too many prisons for far too long, and for 

no truly good law enforcement reason.”
When Holder proceeded to order 

federal prosecutors to stop triggering 

mandatory minimum sentences for some 

nonviolent drug offenders, that was big

news. But where were the follow-up sto-

ries?
It ’s a familiar cycle. Despite the

heavy toll that mass incarceration exacts 

every day and in countless ways on many 

American communities, families and of 

course the incarcerated themselves, the

topic attracts remarkably little consistent 

coverage in the mainstream media.
“Traditionally, the coverage of this

has been crisis driven,” says Ted Gest, the 

founder of Criminal Justice Journalists, who 

also oversees a daily news digest for �e 

Crime Report news service.Recently, a hunger strike in California 

and other protests called renewed attention 

to solitary confinement as a human rights 

issue. And questions about oversight were 

briefly raised after Baltimore jail guards 

were busted in April 2013 for allegedly 

helping a charismatic gang leader, who 

impregnated four of them, run his drug and 

money-laundering operations.David Fathi, director of the American 

Civil Liberties Union’s National Prison 

Project, says he’s seen only a modest increase 

in news coverage of criminal justice reform 

despite his sense that the nation is starting 

to turn the corner on mass incarceration. 

“I’ve been doing this work since 1990 and 

there’s been no time that things have looked 

this hopeful for significant reform in the 

criminal justice system,” he says.
�e policy debate has also gotten more 

compelling recently, for other reasons. �e 

New Jim Crow: Mass Incarceration in the 

Age of Colorblindness – an explosive book 

published in 2010 – made it impossible to 

avoid confronting the central role of race 

in a system that author Michelle Alexander 

wrote has systematically subjugated poor 

people of color. And the rise of privately 

owned prisons has raised troubling ques-

tions about injecting a profit motive into 

issues of justice. �e numbers involved are, by any stan-

dard, astronomical: 2.3 million Americans, 

or 1 in about 140, are in custody at any given 

moment, the highest incarceration rate in 

the world, six times what it is in Canada – or 

China, or Iraq, for that matter.�e total number of Americans under 

correctional control is 7 million – or more 

than 1 in 50 – if you include people on 

parole or probation. �at’s more than the 

entire state of Massachusetts.Almost half of all federal prisoners 

– nearly 100,000 people, or enough for a 

small city – are serving time for nonviolent 

drug offenses. Add state and jail prisoners, 

and the total approaches half a million, or 

enough for a large city.“Considering that huge number, there’s 

hardly anyone on the beat,” Gest says.
Crime and court reporters, still a 

staple of newsrooms everywhere, tend to 

see their role as ending after conviction. 

�e number of reporters assigned to cover 

prisons and criminal justice, even part time, 

has dwindled due to decades of cuts, beat 

consolidation and lack of interest.
“�ey don’t see this as an important 

beat,” says Paul Wright, a former Washing-

ton state prisoner who founded the highly 

regarded Prison Legal News magazine in 

1990, when he was behind bars. 
For news organizations to cover the 

issue properly, Wright says, they need 

reporters with background, and sources. 

“Normally well-intentioned or hard-nosed 

journalists, they tend to take statements by 

prison officials or government officials at 

face value, with no type of critical disbelief,” 

he says. 
“Too often, no one’s being quoted 

who doesn’t have a government paycheck, 

who doesn’t have an investment in mass 

incarceration,” Wright says. Without hav-

ing developed knowledgeable sources they 

can contact, he says, “if they’re reacting to 
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American Apartheid: Why Scandinavian Prisons Are Superior

“Open” prisons, in which detainees are allowed to live like  

regular citizens, should be a model for the U.S.
by Doran Larson

I ’  -   S-

linna Island, in Helsinki ’s South 

Harbor. Warm for the first week of June, 

day trippers mix with Russian, Dutch and 

Chinese tourists sporting sun shades and 

carrying cones of pink ice cream.
“Is this the prison?” asks a 40-some-

thing American woman wearing cargo 

pants and a floral sleeveless blouse.
Linda, my guide and translator, pauses 

beside me between the posts of an open 

picket fence. After six years of teaching 

as a volunteer inside American prisons, 

I’ve come from the private college where I 

work to investigate the Scandinavian repu-

tation for humane prisons. It’s the end of 

my twelfth prison tour, and I consider the 

semantics of the question: If you can’t tell 

whether you’re in a prison, can it be a prison? 

I’ve never considered this in so many words. 

Yet I find that I know the answer, having felt 

it inside a prison cell in Denmark: �ere is 

no punishment so effective as punishment that 

nowhere announces the intention to punish. 

Linda is an intern working on a degree in 

public policy. Young and thoroughly practi-

cal, she smiles and says to the tourists, “Yes, 

you are here.”�e Americans look shocked and afraid. 

�e father glances at his wife. �e wife cocks 

her head back, as though she’s ventured too 

far. �e son – fit as my La Crosse-playing 

students – takes a step in reverse, just outside 

the gate, and says to his mother: “I told you.” 

(Linda clearly wonders what she’s said to

cause such a reaction).�en the son adds, his voice cracking 

on a nervous attempt at sarcasm: “It’s sure 

reassuring to know we’re being protected 

from criminals.”�e Americans gather into a family 

huddle. �eir whispers grow hot. �e son 

grabs the top of his head – unable to believe 

this conversation is even taking place. �eir 

response speaks to a particularly American 

reaction to prisons, and there’s nothing

unusual in it. But we’ll leave them here to 

fill in the background needed to understand 

their dilemma.

S I    

“open” prison since 1971. �e 95 male

prisoners leave the prison grounds each day 

to do the township’s general maintenance 

or commute to the mainland for work or 

study. Serving time for theft, drug traffick-

ing, assault or murder, all the men here are 

on the verge of release. Cellblocks look like 

dorms at a state university. �ough worse 

for wear, rooms feature flat-screen TVs, 

sound systems and mini-refrigerators for 

the prisoners who can afford to rent them 

for prison-labor wages of 4.10 to 7.3 Euros 

per hour ($5.30 to $9.50). With electronic 

monitoring, prisoners are allowed to spend 

time with their families in Helsinki. Men 

here enjoy a screened barbecue pit, a gym 

and a dining hall where prisoners and 

staff eat together. Prisoners throughout 

Scandinavia wear their own clothes. Of-

ficers wear navy slacks, powder-blue shirts, 

nametags and shoulder bars; but they carry 

no batons, handcuffs, Tasers or pepper-

spray. �e assistant warden who has led 

Linda and me around, Timo, looks like a 

wizened roadie: graying beard, black vest 

and jeans, red shirt, biker boots and a taste 

for slim cigars.One might wonder just where is the 

“prison” part of this Scandinavian open 

prison. Where are the impenetrable barri-

ers? �e punishing conditions that satisfy 

an American sense of justice?
First, an important caveat: Nordic 

prisons are not all open facilities. Closed 

prisons here date to the mid-19th cen-

tury, copied from Philadelphia’s Eastern 

State, or New York’s Auburn, back when 

those prisons represented models of 

humane treatment. To an American eye, 

these prisons look like prisons: 10-meter 

walls, cameras, steel doors. I’ve heard 

men describe Scandinavian closed-prison 

conditions in ways that echo those of the 

American prison where I have led a writing 
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Why 
advertise 
with PLN?

PRISON LEGAL NEWS 
is the premium source 
of national adver-

tising to reach people con-
cerned about prisoner rights 
and criminal justice-related 
issues — civil and criminal 
trial and appellate attorneys, 
judges, journalists, academics, 
paralegals, human rights activ-
ists, family members of pris-
oners, lawmakers and other 
government officials, and 
state and federal prisoners.

PLN has more than 9,000 
monthly subscribers. 
We distribute several thou-
sand additional issues each 
month to interested peo-
ple and organizations by mail 
and at events. PLN has sub-
scribers in every state and 
conservatively estimates that 
each issue is read by at 
least 90,000 people. 

Unlike readers of free cir-
culation magazines, ours 
have the income and inter-
est to buy your prod-
uct and services. 

According to our 
most recent reader 
survey, 60% of our 

paid readership 
purchased at least 

one product or 
service from a PLN 

advertiser in the 
preceding year. 

Some of the largest and most 
prestigious public interest 
organizations in the United 
States regularly run pub-
lic service and information-
gathering ads in PLN. These 
public service advertisers 
include the Southern Poverty 
Law Center, American Civil 

Liberties Union and Human 
Rights Watch, among others.

PLN is the only nation-
ally circulated magazine 
you can advertise in that 
goes into every medium 
and maximum security 
prison in the country 
and most of the lower secu-
rity prisons as well. We have 
a solid track record connect-
ing advertisers to their tar-
get audience since 1990.

No one else has our 
depth and reach. Our 
many long-term advertis-
ers have found that Prison 
Legal News is the most effec-
tive and economical way to 
reach their target audience. 

15% 

15% 70% 
State and 
federal 
prisoners

Human 
rights 

activists, 
family 

members, 
officials, 

etc.

Lawyers, academics, 
libraries and other 
professionals

Who reads PLN.

If you must reach people with an interest in prison issues, 
no other advertising medium even comes close to PLN.
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Don’t take our word for it!
Ask any of our advertisers about the results they get 

from advertising with us! We encourage advertisers to 
track their ads so they can see for themselves.

“ I was very familiar with PLN, read my 
subscription cover to cover and friends 
with the staff while incarcerated on 
pretrial at the MCC New York fighting a 
federal case. That is where I sadly saw the 
inmates around me had no access to 
resources to the outside world and when 
Freebird Publishers was born. I fought 
my case for four and half years in prison 
and walked out Friday March 23, 2012, at 
6pm into the waiting arms of my defense 
team by taking the lowest plea available 
that the prosecutor could offer and still 
save face which gave me time served. 
When I got back to my home, and settled 
in my plan was already in line, my first 
call was to PLN. To run a display ad for 
Freebird Publishers, which specializes in 
prisoner publications, like resource 
books and more. As of February 15, 2022, 
Freebird Publishers will be nine years old. 
We are very successful due in part from 
the support we graciously received from 
Paul and the staff at HRDC. ”

“ "Prison Legal News has helped
WriteAPrisoner.com reach America's 
incarcerated population for over 
twenty years. Today we directly 
interact with about 5% of the entire 
incarcerated population in this 
country each year, and much of that 
can be attributed to our ongoing 
advertisements in their publications."

—Adam Lovell, President, 
WriteAPrisoner.com 

“ PLN and CLN is a great way to reach 
those that are the hardest to 
reach...the prison population."

-- John F. Mizner
Attorney and Counsellor at Law

“ Elite Paralegal & Prisoner Services, LLC 
(EPS) has been advertising with Prison 
Legal News for over 13 years and 
Criminal Legal News since the 
inaugural publication. Advertising 
with PLN & CLN has been a wise 
business decision which has yielded 
excellent results.  Our customer base 
continues to grow with many of our 
new customers saying they saw our 
Ad in one of the publications.  PLN & 
CLN are by far the best platforms to 
reach our customer base which is the 
prison population. And, the staff are 
wonderful!”

“ The ad carried by PLN has been our 
primary source for soliciting non-fiction 
essays by incarcerated people writing 
about their experience inside prisons in 
the U.S. Ours is the largest and first fully-
searchable digital archive of prison 
witness, and we are where we are largely 
due to the heroic work of PLN.”

—Doran Larson, Director,
The American Prison Writing Archive

—Robert Branam, Owner,
Elite Paralegal & Prisoner Services, LLC

—Diane Schindelwig, Owner
Freebird Publishers
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Website 
Advertising

In addition to our monthly publication, all issues 
containing the magazines’ entire content (including 
print ads) are posted each month to PLN’s web-

site in PDF format. It is the best resource on prison and 
jail litigation and news anywhere online and receives 
over 100,000 unique visitors per month. www.pris-
onlegalnews.org is the leading and most comprehen-
sive website in the world for prison, jail and deten-
tion facility news and litigation information. We have 
affordable advertising options for all budgets. 

Website advertising options include rotating top 
and footer banner ads, as well as business card and 

large side bar ads. 

Top of the Page Banner  $200.00/month
Bottom of the Page Banner  $150.00/month
Business Card Side Bar  $125.00/month
Large Side Bar    $150.00/month

website options: 
www.prisonlegalnews.org

www.criminallegalnews.org
ad email: ads@prisonlegalnews.org

Media 
Coverage

Prison Legal News and 
PLN staff continue to be 
featured and quoted 

in numerous news publica-
tions nationwide. Visit “PLN in 
the News” on our website for a 
complete list of the many arti-
cles that feature PLN or simply 
Google “Prison Legal News.”

“The letters came 
pouring in!” 
—New York Law Journal

An article in New York Law 
Journal recently reported 
on the power of PLN:

“Among the best ways for a 
civil rights attorney to spread 
his name around, Anthony 
Ofodile said, is to win a case that 
gets picked up by Prison Legal 
News, a monthly magazine ded-
icated to protecting prisoners’ 
rights. In his case, after the mag-
azine ran a story in 2006 on his 
$1.25 million settlement of a pris-
oner’s medical malpractice 
action, the letters began pour-
ing in. He now receives well over 
a 100 letters a month, each out-
lining purported injustices com-
mitted by the government.”

PrisonLegaLnews.org
Dedicated to Protecting Human Rights

Decisions Investigations Audits Publications Cases Verdicts Settlements

>>FREE Data Search |

If you need to know 
about prisons and 

jails or are litigating 
a detention facility 
case, you can’t afford 
not to subscribe 
to our website!

Online subscribers 
get unlimited, 
24-hour a day access 
to the website 
and its content!

Sign up for 
PLN’s FREE 

listserv to 
receive prison and 

jail news and court 
rulings by e-mail.

PLN’s website offers all issues of PLN  �
in both searchable database and 
PDF formats. Issues are indexed and 
posted as soon as they go to press.

Publications section has numerous down- �
loadable government reports, audits and 
investigations from around the country.

Full text decisions of thousands of court  �
cases, published and unpublished.

All content is easy to print for down- �
loading and mailing to prisoners.

Most complete collection of prison and jail  �
related verdicts and settlements anywhere.

Order books, print subscriptions  �
and make donations on line.

Brief bank with a wide assortment   �
of winning motions, briefs, complaints  
and settlements.

Links to thousands of prison, jail, criminal  �
justice and legal websites around the world.

Thousands of articles and cases, all fully  �
indexed by more than 500 subjects,  
searchable by case name, case year, state  
of origin, court, author, location, case  
outcome, PLN issue and key word search. 

Search free, pay only if you find it! �

The highest quality, most comprehensive   �
prison litigation news and research site  
in the world.

Affordable rates to meet your budget
$19.95 per month • $149.95 per year

Subscribe to Prison Legal News Online! http://www.prisonlegalnews.org



[5]

Display Ad Rates
Advertisement Standard Sizes & Dimensions

Prison Legal News offers the 23 display advertising options shown on these pages. All
dimensions are listed width first and then the height. Any ads submitted at incorrect 

size or shape will be resized to fit space, which may distort the look of the ad. If you are 
running an ad for multiple months, you can vary the ad by using a different size ad at no 
extra charge. For example, if you are running a 1/6th page ad for 3 months: The first month 
you could run a 2-col.-wide ad, the next month a 1-col.-wide ad, and the third month a 
1-1/3-col.-wide ad. Please see technical specifications on back page.

(Other than inside 
front & back cover)

1 month $1,740
2 months $3,070
3 months $4215
6 months $7,750
One year   $14,310

full page
7-1/2" x 9-3/4"

(Inside front 
& back cover ONLY)

1 month $2,070
2 months $3,670 
3 months $5,050
6 months $9,200
One year    $17,170

Inquire About 
Availability

full page1 col. wide
2-3/8" x 2-3/8"

1-1/2 col. wide
3-5/8" x 1-1/2"

2 col. wide
4-7/8" x 1-1/8"

1/12 page

1 month $240
2 months $375
3 months $490
6 months $895
One year  $1,670

1/8 page

1 month   $350 
2 months   $590 
3 months   $740 
6 months    $1,325 
One year   $2,180

1 col. wide
2-3/8" x 3-5/8"

1-1/2 col. wide
3-5/8" x 2-3/8"

2 col. wide
4-7/8" x 1-3/4"

1/6 page 

1 month   $380 
2 months   $680 
3 months   $910 
6 months     $1,670 
One year   $3,070

1 col. wide
2-3/8" x 4-3/4"

1-1/2 col. wide
3-5/8" x 3-1/8"

2 col. wide
4-7/8" x 2-1/4"

Track your results! Simply include “Dept. PLN” in the address of the ad.
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1/4 page 

1 month $510
2 months $895
3 months $1,245
6 months $2,245
One year $4,140

1-1/2 col. wide
3-5/8" x 4-3/4"

1 col. wide
2-3/8" x 7-1/4"

3 col. wide
7-1/2" x 2-3/8"

2 col. wide
4-7/8" x 3-5/8"

1/3 page

1 month $680
2 months $1,190
3 months $1,625
6 months $2,940
One year $5,470

1 col. 
wide

2-3/8" x
9-3/4"

1-1/2 col. wide
3-5/8" x 6-1/2"

3 col. wide
7-1/2" x 3-1/8"

2 col. wide
4-7/8" x 4-3/4"

2 col. 
wide

4-7/8" x 
9-3/4"

3 col. wide
7-1/2" x 6-1/2"

2/3 page

1 month $1,180
2 months $2,125
3 months $3,130
6 months $5,465
One year $9,720

1/2 page

1 month $950
2 months $1,580
3 months $2,340
6 months $4,440
One year $8,020

2 col. wide
4-7/8" x 7-1/4"

3 col. wide
7-1/2" x 4-3/4"

1/2 back page

1 month       $1,140 
2 months  $2,075
 3 months  $2,790 
6 months    $5,120 
One year     $9,550

3 col. wide
7-1/2" x 4-3/4"

This is the same size as an 
inside 1/2 page, placed at the 

bottom of the back page, 
below the mailing address. 
Inquire about availability.
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Classified Ad Prices, 
Sizes and Policies

1. Only advertising of products, ser-
vices, or providing or requesting
information will be considered.

2. Payment must be made in
advance. There is a two month
minimum on classified ads.

3. The first line ONLY can be in
Bold. Submit first line in bold type
or otherwise indicate you want the
first line in bold.

4. Periods and spaces between
words and sentences count as one
character. For example the follow-
ing three words with the space in
between and punctuation adds
up to 22 characters:

Legal Services. Cheap! 
5. There are 32 characters per line,

including spaces and punctuation.
6. All ads are in Myriad Pro 9.5 point

type.
7. Prisoner names or addresses are

not accepted.
8. Messages between prisoners are

not accepted.
9. Messages to a prisoner are not

accepted.
10. Advertisments for prison pen

pals are not accepted.
11. Advertisements for a pen pal

service are OK.
12. Requesting legal assistance with

a case will be accepted if an
attorney is the contact person.

13. All ads will be placed at HRDC’s 
discretion.

14. HRDC reserves the right to
refuse any ad.

Advertiser Information

No. of months:     Rates are effective June 1, 2022 

Size:  1/24  1/30  1/36  1/48  (circle one) 

Amount Enclosed:   

Name: 

Company:

Address: 

City/State/Zip: 

Mail Ad Text, Payment and Form to the Human Rights Defense Center 

PO Box 1151 • Lake Worth, FL 33460 
Call Us at 754-263-4564 to purchase ads by phone with 

Mastercard, Visa, Discover, and American Express
Advertising Questions? Email HRDC at ads@prisonlegalnews.org

Actual Size of Ad 
Circle if you want the 1st line to be in 
Bold type (like above) or Regular type.

1/36th page 
2 months $250 

5 rows of 32 
characters = 160 
characters total. 

Actual Size of Ad 
Circle if you want the 1st line to be in 
Bold type (like above) or Regular type.

1/30th page 
2 months $270 

6 rows of 32 
characters = 192 
characters total. 

Actual Size of Ad 
Circle if  you want the 1st line to be in 
Bold type (like above) or Regular type.

1/48th page 
2 months $220 

3 rows of 32 
characters = 96 
characters total. 

Actual Size of Ad 
Circle if you want the 1st line to be in 
Bold type (like above) or Regular type.

1/24th page 
2 months $300 

8 rows of 32 
characters = 256 
characters total. 



Mail Payment and Form to
Prison Legal News 

PO Box 1151 
Lake Worth, FL 33460 

Purchase ads by phone with 
Visa, Mastercard, Discover, 

or American Express 

[754] 263-4564
Advertising Questions? 

Email ads@prisonlegalnews.org

Advertising Policies

Prison Legal News reserves the right to decline 
advertising for any reason. Slight variations in 
ad dimensions may be necessary to improve 
the look of a magazine page. This some-
times results in a larger ad than the listed 
dimensions. Ad copy and changes must be 
received by the 10th of each month for 
placement in the following month’s issue.
All ads must be prepaid by check, money  
order, Visa, MasterCard, Discover, or  
American Express.

Technical Specifications
Prison Legal News accepts in display 
advertising black-&-white/grayscale 
PDF or TIFF formats, at exact size.

Any ads submitted in other sizes or formats 
will be charged a one-time fee of $10–15.

PLN can also scan a hard copy 
and clean it up for a $15 fee.

If you want us to lay out your ad, a one- 
time fee of $25–100 will be charged  
according to the size and complexity of 
your layout needs. Please supply all text and 
images, as well as any additional instructions.

Special Advertising

Prison Legal News can provide advertising 
options to reach all or a particular segment 
of its subscribers. Call 754-263-4564 to 
discuss your needs and for pricing.

Special Placement

Prison Legal News attempts to place dis-
play ads in the magazine so that they receive 
maximum exposure on a particular page. 
We regularly rotate the ads in each issue.
Additionally, within the following guide-
lines and for a 10% surcharge, the place-
ment of an ad can be reserved for any loca-
tion on any page except the inside of the front 
and back cover, the back cover and page 3:

  � Only space for ads 1/4 page and 
larger can be reserved.

  � Inquire first for availability 
of a particular location. 

  � Placement is reserved on a first 
payment received basis.

  � Previously reserved and paid for ads 
are grandfathered into a particular 
location and cannot be bumped.

Advertiser:      
Name:      
Company:      
Address:      
City/State/Zip: 

Ad Frequency and Size
No. of months: 
Size:      
Width:    
Amt. enclosed:      


